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The Relationships between Hospitality
and Corporate Culture in Japan
Mieko NAGATA
The purpose of this article is twofold : to examine the relationships between hospitality and
corporate culture in Japan, and to discuss the possibility that because of its relevance to improving
interpersonal skills, the concept of hospitality could be utilized for human resources development
education programs in Japanese organizations. The findings seem to suggest that given the
characteristic of this culture in which people tend to behave with group-oriented mentality, the
concept of hospitality, whose essence is showing consideration for others, could be tapped into as
potentially important resources for Japanese corporations and organizations. This is especially true
when they try to improve the interpersonal skills of their employees. The study has also revealed
that practically all Japanese companies now regard honing interpersonal skills as an important
feature of their personnel development curriculum.
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